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ABO U T EM P A T H Y W E E K
What is Empathy?
Empathy is the ability to step into the shoes of another, and to
imagine what they may be feeling and/or thinking. Empathy
helps us create strong relationships and healthy communities.

What is Empathy Week?
Empathy Week is a week-long collaborative festival, to raise
awareness of, develop our capacity for, and celebrate empathy.
Calgary is the first city in the world to deliver an Empathy
Week festival. The festival was created by Humainologie and
introduced for the first time in 2017. Empathy Week is held
from June 1-7 each year.

Our Empathy Week Team
Chris Jensen, Director of Operations with Humainologie,
acted as project manager for the festival and managed the
Humainologie events (Labelled Exhibition and Unity Project)
Dirk van Wyk was Humainologie’s volunteer group art exhibit
curator and Humainologie projects lead volunteer.
Aishwarya Khanduja, was hired as the Empathy Week Intern
and made a significant contribution to the planning and
implementation of the festival.
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2018 COMMUNITY COL L A B O R A TI O NS
An RFP was sent out in late 2017 to attract Empathy Week
collaborators. A total of 15 submissions were received (up from 5 the
previous year); 12 were accepted (up from 4 the previous year). Two
projects withdrew. Humainologie ran two events for a total of 12 projects.
This year a number of new and well recognized partners from the
charitable sector were involved in Empathy Week including Alex
Community Food Centre, Vecova Centre for Disability Services and
Research, Prospect Human Services, Central Alberta Immigrant Women’s
Association and RESET Society of Calgary.
Calgary Drop-In & Rehab Centre, Chic Geek and Polly Orr returned to
participate in their second Empathy Week festival delivering new offerings
unique to the 2018 program.
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2018 P A R TICI P A T I O N
Direct Participation
A total of 2,912 people
participated in 2018 Empathy
Week events.

Indirect Participation
Indirect engagement was
estimated by hits and views on our
own and partners’ social media
platforms, and likely added at least
another 3,000.

Best Attended Programs
The top five Empathy Week
programs in terms of participant
numbers were: Community BBQ &
Program (Calgary Drop-In & Rehab
Centre), Langar Service (Basics of
Sikhi in collaboration with Alex
Community Food Centre), Growing
Empathy (Polly Orr and Thais
Olagaray), Puppet Power 2018:
Story (WP Puppet Theatre), and
Unity Project (Humainologie).
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2018 EM PATHY WE EK FI NA NC I A L S
• A total of $5,500 was committed by Humainologie to
fund the festival programs.
• Collaborators came in under budget with total
spending of the designated program funding at $4,871.
• Overall festival costs in 2018 were $12,589.30.

hum a i n o l og i e.c o m

MEDIA & P RO M O T I O N
Summary
• Online listings were made in a variety of local outlets, including: Avenue Magazine,
ToDoCanada, Daily Hive, Yelp events, VisitCalgary, DiscoverCalgary, Swerve events,
Downtown Calgary.
• Notices were also sent to Propellus, Calgary Arts Development, CCVO and
CommunityWise Resource Centre, all of which shared the festival information.
• Daily postings on the Humainologie Facebook page highlighted individual programs.
• A media advisory was circulated by Humainologie. Some individual partners received
media coverage.

hum a i n o l og i e.c o m

WI T H SPE CIA L THA NKS TO . . .
Program partners, especially Amanda Coates from RESET
Society, who provided invaluable staffing support for
the Group Art show, and Prospect Now clients who also
contributed to staffing the exhibit.
We appreciate the support of the Calgary Municipal Land
Corporation (CMLC) and Harvard Properties / Eau Claire
Market for their provision of free space for our programs
(Unity and the Group Art Show, respectively).
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EVE N T R EP OR T
Awkward Conversations
Event by Meghan Cooper
Central Library; June 4, 6.00 – 7.30 pm
Awkward Conversations was a moderated open forum where participants were encouraged to
check their (sub)conscious bias on matters related to gender identity. Oliver, an actor and activist
in the trans commuinty, was the invitied speaker. Oliver, was open, caring, honest and welcoming.
Thirteen attendees from the general public attended. Genuine questions about etiquette and
experience and then personal and emotional openings from other individuals were shared.
The event was organized to open our collective minds and experience life in each other’s shoes;
and to own our biases and challenge each other with respect and kindness.
The social media campaign was well received as the event had 28 likes as well as 67 ‘interested’.
Local Calgary online influencer Mike Morrison, from Mike’s Bloggity Blog, shared the event.
At the end of the event, the group lingered and split off to have some open conversations of
their own and engage with one another. Resources were shared and some people connected on
ideas and concepts they would like to see discussed in future Awkward Conversation events. •
Logo and donation acknowledgement at Humainologie’s website on “Our Supporters” page

hum a i n o l og i e.c o m

EVE N T R EP OR T
Community Lunch & Program
Event by Calgary Drop-In & Rehab Centre
Calgary Drop-In Centre 2nd Floor Dining
Area; June 6, 12.00 – 1.00 pm
The Community Lunch & Program was
an indoor BBQ lunch which included a
grassroots musical performance and an
Indigenous singer performing a drum song
and blessing. 1,023 lunches were served.
The event was organized to show solidarity
with Calgary’s vulnerable populations and
promote empathy, vulnerability, human-tohuman connection and shared humanity.
Empathy is an integral part of the culture
at the Calgary Drop-In Centre, and as such,
our goal with this event was to provide
opportunity for our neighbours and guests
to create strong relationships, connection
and healthy communities through food
and art. We saw success in the audience’s
smiling faces while they enjoyed a warm
lunch along with entertainment in an
intimate, safe and welcoming setting.
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EVE N T R EP OR T
Growing Companies, Raising Children
Event by The Bridge Co-Work and Chic Geek
The Bridge Cowork Space; June 7, 6.30 – 9.00 pm
The Bridge was started because we saw a gap in the support systems available for parent
entrepreneurs and we wanted to be part of the solution. Growing Companies, Raising Children
was organized to initiate conversation with the parentpreneur community and really understand
what it is they need and/or want.
Twenty-six people registered and attended; two of them were on the live stream inside the
Facebook group.There was significant interest from people who couldn’t make it to the actual
event and with whom we have continued the conversation on the topic since. Combined efforts
on social media and through networks and partners resulted in a total trackable reach of 2,026
people who engaged with us related to the event.
During the event, there was excellent
engagement from the audience and
the panel alike. The event assisted us
in continuing the process of designing
our ParentPreneur program, which
includes conversations with several
interested organizations, such as
Everbrave (a marketing firm in
Calgary), Made By Momma, and
NextGenMen, just to name a few.
A short video of the event can be
viewed at:
https://www.youtube.com/
watch?v=vnbcXMeAu2c

EVE N T R EP OR T
Growing Empathy
Event by Polly Orr & Thais Olagaray
Stephen Avenue Mall; June 2, 3, 6, 1.00 – 3.00
pm daily
Growing Empathy was an interactive installation
to spread awareness of and create familiarity
with empathy. The installation engaged 247
people. While we spoke with and hugged
hundreds of people, only a small portion
of them were willing to write down their
experiences to add to the tree installation.
The interactions with people, through three
different installations, were inspiring and to
some individuals, rather informative. People were able to contribute their own
conclusions and ideas about the importance of empathy.
The experience was enhanced by being downtown, a space in which one does not
typically encounter an intimate moment with strangers. Several people who were
enthusiastic about the initiative commented that this is what downtown needed
more of.
We found that although people had a general sense of what empathy was, the
specific or experiential aspects lacked clarity. They usually accessed the idea
of empathy by equating it with ideas they felt were similar – love, compassion,
kindness, altruism, understanding, etc. That being said, when it came to
verbally sharing their empathy stories (rather than writing them down) people were
much more open and often became quite touched in recalling these moments
when other humans (often strangers) had reached out to them in kind ways.
• Single size logo on separate line on Empathy Week event poster and program
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EVE N T R EP OR T
Langar Service
Event by Basics of Sikhi in collaboration with
The Alex Community Food Centre
The Alex Community Food Centre; June 1 - Breakfast from
9.00 - 11.00 am; June 4 - Dinner from 5.00 - 7.00 pm; June 6 Lunch from 12.00 - 2.00 pm
The Langar Service is meant to refute discriminatory attitudes
and support the idea that everyone deserves to be loved;
provides a medium to practice humility and compassion; and
proactively seeks to feed those who need access to free food.
Approximately 800 meals were served including seated
guests, after-hours meals and dozens of containers to feed
families at home. Over the course of the three Langar services,
we delivered 140 breakfasts, 325 dinners and 350 lunches.
There was media coverage of the event by RED FM, Global
News, and CBC TV. View CBC media coverage at: http://www.
cbc.ca/news/canada/calgary/sikh-langar-meals-calgary-forestlawn-1.4696013
With extremely strong participation, tremendous feedback
about the event was received from both our partners at The
Alex CFC and attendees. Volunteers performed live music,
engaged patrons in a friendly and welcoming manner, and
answered questions about the Sikh faith.
As a result of the events, more people were introduced
to information about Sikhi and The Alex CFC, follow up
with participants for Gurdwara tours has taken place, and
firm connections were made with other organizers and
organizations in Calgary.
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EVE N T R EP OR T
Making a Life in Central Alberta:
Voices of Immigrant Women [Group Art Show]
Event by Central Alberta Immigran Women’s
Association, Red Deer College & University of
Calgary
Eau Claire Market; June 1-4, & 6-7 with an
opening reception: June 2, 2.00 – 4.00 pm;
and closing reception: June 7, 4.00 – 6.00 pm
Images and texts in the form of printed panels,
along with work arising from research, shared
the stories and experiences of immigrant
women living in Central Alberta in an exhibit
format.
The group show context and the expert
assistance with hanging the work made the
exhibit possible; particularly with our team is
mainly based in Red Deer. It was also observed
that the group show approach allowed for a
variety of content and presentations around
the common theme of empathy, which
created an enriching experience for the 215
participants who viewed the show over the
course of the week. E
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EVE N T R EP OR T
Knowing Me
[Group Art Show]
Event by Prospect Human Services
Eau Claire Market; June 1-4, & 6-7, 2018 with an opening reception: June 2,
2.00 – 4.00 pm; and closing reception: June 7, 4.00 – 6.00 pm
Eight large-scale self-portrait acrylic paintings (30” x 40”) by clients in the
Persons with Developmental Disabilities Alternative Arts program, as well as
eight accompanying poems or artist statements referring to the question “What
should other people understand about you?” were exhibited. All of the work in
the show featured the human experience and personalized statements in the
words of the program clients, which generated discussion and thought about
empathy.
Approximately 30
Prospect clients had the
opportunity to volunteer
as gallery sitters, and to
support their eight peers
who created the work.
215 visitors viewed the
show over the course of
the week. Program clients
who had the opportunity
to show off their work
to their peers, staff, and
the general public all
expressed a sense of
pride for their hard work.
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EVE N T R EP OR T
Puppet Power 2018: Story
Event by WP Puppet Theatre
University of Calgary; June 1-3 all day,
with some evening events
Puppet Power: Story Conference 2018
(PP18) explored the transformative
power that puppetry has to tell stories,
inspire dialogue and make meaning of
our world today.
Forty-six full conference registrants
and another 111 individually ticketed
participants attended.
PP18 featured 18 workshops/talks,
Friday evening and Sunday closing
keynotes and an opening Q&A with
the Bighetty Brothers. We again
hosted a Puppet Potpourri, with four
short live talks, four commissioned
videos and a puppet making activity.
The very successful weekend inspired,
galvanized, encouraged, and
mentored over 150 attendees to think
deeply about ‘story’, and experience
the transformative power of all things,
living and non-living, to tell stories –
including stories and songs that have
been told on this land for thousands
of years by our first peoples.
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EVE N T R EP OR T
RESET Art Exhibition
[Group Art Show]
Event by RESET Calgary
Eau Claire Market; June 1-4, & 6-7, 2018 with an opening reception: June 2, 2.00 – 4.00 pm; and
closing reception: June 7, 4.00 – 6.00 pm
Twenty works of art by women in the RESET program were on exhibit, and viewed by 215 visitors
over the course of the week.
The group concept of the show was excellent and brought people in from each of the
contributing organizations. Organizational learning took place as a result of the collaboration,
seeing how the other organizations exhibited/displayed their work and told their stories.
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EVE N T REP OR T
Strength in Art
Event by Vecova Centre for Disability
Services & Research
Vecova Centre for Disability Services &
Research; June 1, 11.00 am – 2.00 pm
Seventeen artists with disabilities displayed
their work to the public, with some of the
artwork available for purchase.
Nearly 100 guests attended the event to
view the spectacular pieces of art and speak
with our participants.
The Star Calgary newspaper attended the
show and wrote a piece that was featured in
the paper on Friday, June 1. In her article,
Mary Getaneh spoke about the event as part of Empathy Week, and highlighted one of our
artists, Derek Cusler. The article can be viewed at:
https://www.thestar.com/calgary/2018/06/01/artists-living-with-disability-want-to-paint-overmisconceptions.html
One of the major successes of the art show was the amount of interest it drew not just from
our community but the public as well. For many of the artists, this was the first time they had
participated in an art show or sold their work to the public, and it was an immensely rewarding
and gratifying experience.
For guests, this event truly embodied the experience that Empathy Week strives to encourage,
which is to recognize our shared humanity and imagine what others are thinking and feeling.
Many guests were impressed with the depth of work, and the meaning behind each piece.
Having the artists at their own tables to talk about their work was also a successful strategy to
help encourage this understanding.

EVE N T R EP OR T
Labelled: The Exhibition
[Group Art Show]
Event by Humainologie
Eau Claire Market; June 1-4, & 6-7, 2018 with an opening reception: June 2, 2.00 – 4.00 pm;
and closing reception: June 7, 4.00 – 6.00 pm
13 impactful portraits of Calgarians with personal anecdotes were exhibited for the second
time in Calgary. The anecdotes discussed a label that had been ascribed to the person in the
portrait, either by themselves or someone else, and the impact this had on them and their life.
In addition, short audio stories accompanied three of the portraits.
The exhibition was well-received, with many comments from viewers about the strength of
the work and the impact of the individual stories. It was inspiring to chat with the visitors (215
during the week) about the exhibition, the stories, and Humainologie’s work in general.
Having Humainologie’s work in the show provided a good opportunity to raise our
organizational profile, both as creator/facilitator of Empathy Week and for the other work
that we do. Everyone we spoke with seemed truly pleased by the work we are doing and the
opportunity to learn more (or hear about us for the first time).
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EVE N T R EP OR T
The Unity Project
Event by Humainologie
St. Patrick’s Island; June 2, 10.00 am – 6.00 pm, and June 3, 9.00 am - 4.00 pm
The Unity Project is a participatory public art installation that promotes the theme of
human connectedness. The message is that, although we may identify differently, we are all
connected.
Approximately 250 people participated in the project which took place for the second year in
a row. Many more stopped to watch and/or chat about it without participating.
There were many
great conversations
and positive feedback
with all ages
participating and
many family members
doing it together. We
heard, on more than
one occasion, “Thank
you for doing this. We
need more of it!”
This project also
served to raise
the profile of
Humainologie
generally, as people
asked questions
about the work we do
outside of The Unity
Project.
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hello@humainologie.com
humainologie.com
Instagram & Twitter:
@Humainologie
Facebook:
www.facebook.com/humainologie

WAYS TO SUPPORT US

CONNECT WITH US

• Follow us on
Facebook, Twitter or
Instagram
• Participate in an
Empathy Week event
• Submit an application
to take place in Empathy
Week 2019 (RFP to be
released in November
2018)
• Pitch a story to
contribute to our blog at
humainologie.com/blog
• Request a speaking
engagement or workshop
with one of our educators
• Contact us about
volunteer opportunities
• Make a donation to
the Calgary Centre for
Global Community at
CanadaHelps.com

EMPATHY
WEEK

www.humainologie.com/
empathyweek

